
The organization of trade fairs, conferences and 
congresses requires special hygiene and infection 
prevention measures - especially in times of corona.
For Deutsche Messe, the health and safety of all 
customers, partners, guests and employees is our 
top priority.

That is why for our events the following general 
conditions apply - for your safety and for your success.
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MORE SAFETY FOR MORE BUSINESS.

For any questions contact us:
unternehmenskommunikation@messe.de
www.messe.de

BY FAR INTELLIGENT 
INTO THE FUTURE.



The Hannover trade fair venue already has an infrastructure that guarantees the 
highest standards of hygiene. These measures will now be significantly expanded once 
again. For us, health protection and business development go hand in hand. 

MORE HYGIENE

Disinfectants
Dispensers with disinfectants 
are installed in all areas of 
the exhibition grounds in a 
highly visible manner. 

Cleaning 
Door handles, handrails 
on stairs and frequently 
used surfaces are 
permanently cleaned 
and disinfected. This also 
applies to the sanitary 
facilities. 

Hygiene rules
All participants will be 
informed about the basic 
rules of hygiene and 
conduct on the exhibition 
grounds (greeting without 
handshake, coughing/
sneezing into the crook of 
your arm, regular cleaning 
of hands, avoid touching 
the face).

Mouth and nose protection
Basically, all participants must 
wear a simple mouth and nose 
cover if the minimum distance 
of 1.50 m cannot be maintained. 

Ventilation
Entrances, halls and conference 
rooms are permanently 
ventilated using our state-of-the-
art ventilation systems.

!



The following measures will be implemented for the Hannover exhibition 
grounds in order to maintain the minimum distance of 1.50 m.

Minimum distance rules
All trade fair participants should be able to maintain the minimum 
distance of 1.50 m between themselves. Therefore, a maximum number 
of participants per event day will be specified for each event.

Exhibition stands must also be designed in such a way that a 
minimum distance of 1.50 m can be maintained between all 
persons present on the stand area.

Separate entrances and exits
In all areas of the exhibition 
grounds, entrances and exits 
will be separated from each 
other as far as possible.

More free space
The necessary distance rules must 
be observed in all areas of the fair 
(e.g. halls, entrances, conference and 
meeting rooms, catering). Should 
space enlargements be necessary for 
this purpose, they will be created.   

Wider aisles 
The aisle widths in the halls 
will be enlarged and 
additional open spaces will 
be created at heavily 
frequented points (in front of 
entrances and exits, at service 
points, in front of restaurants, 
cloakrooms and toilets).

MORE SPACING



Numerous measures ensure that you will receive the best possible 
health protection at all stages of your trade fair visit. Be it in the trade 
fair restaurants, on the exhibitor stands or in your hotel. 

MORE SAFETY

Gastronomy on the 
exhibition grounds
The catering concept will also meet 
all legal requirements. 

Hotels in Hannover and the 
Hannover region
We are in close contact with the ho-
tel and catering industry. Here too, 
comprehensive protection concepts 
are implemented. So nothing stands 
in the way of your successful visit to 
the fair. 

Online registration
Prior registration is mandatory for all 
participants on the exhibition grounds, 
including during set-up and dismantling. 
In addition, the participant must 
indicate to visitors on which days they 
will be staying at the exhibition grounds. 
This enables the control of the total 
number of participants on the 
exhibition grounds.  

Contact with health experts
Deutsche Messe AG is in constant 
contact with the relevant health 
authorities. Medical care on the 
exhibition grounds is provided 
around the clock. 

Registration of visitors at the 
exhibition stands
Exhibitors must register all visitors 
at the stand who stay 15 minutes or 
longer for consultation, negotiation 
or sales talks. The decisive factors 
are the visitor‘s contact details and 
the length of the conversation.


